
IN THE UNITED STATES BANKRUPTCY COURT 
FOR THE DISTRICT OF DELAWARE 

In re: 

SC HEALTHCARE HOLDING, LLC, et al., 

Debtors. 1 

Chapter 11 

Case No. 24-10443 (TMH) 

    (Jointly Administered) 

 
 

AFFIDAVIT OF PUBLICATION OF NOTICE OF SALE, BIDDING PROCEDURES, 
AUCTION, AND SALE HEARING IN THE NEW YORK TIMES 

 
This Affidavit of Publication includes the sworn statements verifying that the Notice of 

Sale, Bidding Procedures, Auction, and Sale Hearing was published and incorporated by 
reference herein as follows: 

 
1. In The New York Times on May 25, 2024, attached hereto as Exhibit A. 

 
 

 

 
1       The last four digits of SC Healthcare Holding, LLC’s tax identification number are 2584. The mailing  

address for SC Healthcare Holding, LLC is c/o Petersen Health Care Management, LLC 830 West Trailcreek  
Dr., Peoria, IL 61614. Due to the large number of debtors in these Chapter 11 Cases, whose cases are being 
jointly administered, a complete list of the Debtors and the last four digits of their federal tax  
identification numbers is not provided herein. A complete list of such information will be made available on  
a website of the Debtors’ claims and noticing agent at www.kccllc.net/Petersen. 
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620 8th Avenue 
New York, NY 10018 
nytimes.com 

PROOF OF PUBLICATION 

I, Larnyce Tabron, in my capacity as a Principal Clerk of the Publisher 
of The New York Times, a daily newspaper of general circulation 
printed and published in the City, County, and State of New York, 
hereby certify that the advertisement annexed hereto was published in 
the editions of The New York Times on the following date or dates, to 
wit on. 

May 28, 2024

5/25/2024, NY & NATL, pg B3

Digitally signed 
by John McGill 
Date: 2024.05.28 
13:06:26 -04'00'

Case 24-10443-TMH    Doc 518    Filed 06/13/24    Page 3 of 4



N B3BUSINESSTHE NEW YORK TIMES SATURDAY, MAY 25, 2024

C M Y K Nxxx,2024-05-25,B,003,Bs-BW,E1

INTERNATIONAL

managing a slowdown after three
decades of double-digit growth be-
fore the housing crisis created a
downturn that is spiraling out of
their control.

Few experts believe that Bei-
jing can transition to more sus-
tainable growth without con-
fronting all those empty apart-
ments and the developers that
overextended to build them. All
told, trillions of dollars are owed to
builders, painters, real estate
agents, small companies and
banks around the country.

After decades of promoting the
biggest real estate boom the world
has ever seen, and allowing it to
become nearly one-third of Chi-
na’s economic growth, Beijing
stepped in suddenly in 2020 to cut
off the easy money that fueled the
expansion, setting off a chain of
bankruptcies that shocked a na-
tion of home buyers.

It was the first test of Beijing’s
determination to wean China’s
economy off its decades-long de-
pendence on building and con-
struction to sustain the economy.

Now the government is con-
fronting another test of its resolve.
To stop the excesses of the past, it
signaled over the last few years
that no real estate company was
too big to fail. But as dozens of big
developers have gone bust, they
have obliterated any confidence
that remained in the housing mar-
ket. Officials have since tried ev-
erything to restore optimism
among buyers. Nothing has
worked.

With few buyers, developers
that are still standing are also on
the brink of default. And they are
intricately connected to local
banks and the financial system
that underpins the government in
every village, town and city. One
recent estimate, from the re-
search firm Rhodium Group, put
the real estate sector’s entire do-
mestic borrowings, including
loans and bonds, at more than $10
trillion, of which only a tiny por-
tion have been recognized.

“Right now, not being able to
sell homes looks like a risk, but it
isn’t. More developers going
bankrupt is,” said Dan Wang, chief
economist at Hang Seng Bank.
The first big developers to default,
like China Evergrande, were prob-
lems hiding in plain sight.

Evergrande’s initial default in
December 2021 set off fears of Chi-
na’s own “Lehman moment,” a ref-
erence to the 2008 collapse of
Lehman Brothers, which set off a
global financial meltdown. The
fallout, however, was carefully

and quietly managed through pol-
icy support that let Evergrande
finish building many apartments.
By the time a judge ordered the
company to be liquidated five
months ago, Evergrande had ef-
fectively ceased being a viable
business.

But China has tens of thousands

of smaller developers around the
country. The only way for officials
to stop the free fall in the market,
Ms. Wang said, is to bail out some
midsize developers in cities where
the crisis is more acute.

China’s top leaders are instead
refocusing the lens to address the
millions of apartments that no one
wants to buy, pledging to turn
them into social housing at lower
rents. They have committed $41.5
billion to help fund loans for state-

owned companies to start buying
unwanted property — altogether
equivalent to eight billion square
feet, of which a little more than
four billion square feet is unsold
apartments, according to the Na-
tional Bureau of Statistics.

When Beijing’s response was
announced last week, shares in
developers initially rallied. But
some critics said the initiative had
come too late. And most specu-
lated that it would take a lot more
money. Estimates ranged from
$280 billion to $560 billion.

Officials in Beijing began soft-
ening their approach last year.
They directed banks to funnel
loans and other financing to doz-
ens of real estate companies they
deemed good enough to be on a
government “white list.”

The support was not enough to
stop housing prices from crash-
ing.

Policymakers pulled other
levers. They made their biggest
cut ever to mortgage rates. They
tried pilot programs to get resi-
dents to trade in old apartments

and buy new ones. They even of-
fered cheap loans to some cities to
test out the idea of buying unsold
apartments.

In all, local authorities tried out
more than 300 measures to in-
crease sales and bolster real es-
tate companies, according to
Caixin, a Chinese economic news
outlet.

Still, the number of unsold
homes continued to reach new
levels. Prices of new homes kept
falling.

So at the end of April, Mr. Xi and
his 23 top policymakers began to
discuss the idea of taking some of
those unwanted apartments off
the market in a program not un-
like the Troubled Asset Relief Pro-
gram, which the U.S. government
set up in the wake of the American
housing market crash.

Last week, China’s most senior
official in charge of the economy,
Vice Premier He Lifeng, convened
an online gathering of officials
from across the country and deliv-
ered the news: It was time to start
buying apartments. Not long af-

ter, the central bank loosened
rules for mortgages and the cen-
tral bank promised to make bil-
lions of dollars available to help
state-owned companies buy
apartments.

The move underscored just how
worried the government had be-
come about the dysfunctions in
the housing market.

Yet almost as soon as state me-
dia reported Mr. He’s call on local

governments to buy unsold apart-
ments, economists started asking
questions.

Would local governments be ex-
pected to buy all the unsold apart-
ments? What if they, in turn, could
not find buyers? And there was
the price tag: Economists calcu-
lated that such a program should
be in the hundreds of billions of
dollars, not tens of billions.

More worryingly, to some, the
central bank had already quietly
started an apartment buyback
program for eight hard-hit cities,
committing $14 billion in cheap
loans, of which only $280 million
had been used. Those govern-
ments did not appear to be inter-
ested in using the loans for the
same reason that consumers did
not want to buy houses in smaller
cities.

One big difference now, said
John Lam, the head of China prop-
erty research at UBS, the Swiss
bank, is political will. The coun-
try’s most powerful leaders have
said they stand behind a buyback
plan. That will put political pres-
sure on officials to act.

“The local government can ac-
quire the apartments at a loss,”
Mr. Lam said.

Yet in places where the popula-
tion is shrinking, which are some
of the same cities and towns
where developers expanded most
aggressively, there will be little
need for social housing projects.

The optimistic view is that Bei-
jing has more planned.

“Beijing is headed in the right
direction with regard to ending
the epic housing crisis,” Ting Lu,
chief China economist at the Japa-
nese bank Nomura, wrote in an
email to clients.

The task, he added, was a
daunting one that required “more
patience when awaiting more dra-
conian measures.”

A map of a construction project in Nantong, China, last summer. Beijing is trying to restore optimism among buyers.
QILAI SHEN FOR THE NEW YORK TIMES

A new development in Wuhan, China, this month. The housing crisis threatens one of the world’s biggest economies.
QILAI SHEN FOR THE NEW YORK TIMES

China’s Plan to Ease Housing Crisis Is Bold but Not Nearly Enough

Few experts think China can transition to more sustainable growth without confronting all the empty apartments and their overextended developers.
GILLES SABRIÉ FOR THE NEW YORK TIMES
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A vast number of
empty apartments no
one wants to buy.

LONDON — The script for the high-
profile advertisement had been
signed off, the star had been hired
and the creative team at the Irish
sports betting company Paddy
Power was convinced it had
scored a win ahead of a big sport-
ing summer.

Even with his back turned, and
even before the big reveal, the
man in the No. 10 England soccer
jersey would be instantly recog-
nizable by his build and shock of
light hair: Boris Johnson.

“I told you I would get us back in
Europe,” the script called for Mr.
Johnson to say, a glib — and un-
true — quip from a man who
helped lead the Brexit campaign
that resulted in Britain’s exit from
the European Union.

But the ad will never air.
Paddy Power, which is head-

quartered in Dublin, was forced to
scrap the planned clip — intended
to be the cornerstone of its adver-
tising campaign for a busy sum-
mer that will include the Euro-
pean soccer championship and
the Paris Olympics — after a back-
lash from its staff in Britain.

The decision was confirmed by
two people familiar with the cam-

paign and its demise. They said a
script for the ad had been pro-
vided to Mr. Johnson. A spokes-
man for Mr. Johnson did not re-
spond to a request for comment.

The people asked not to be
named to discuss the company’s
internal decisions, and because of
the sensitivity of aligning the firm
with Mr. Johnson, who led his Con-
servative Party to a large majority
in the 2019 national election but
whose tenure ended after a series
of scandals engulfed his premier-
ship.

Paddy Power’s staff members
in Britain, according to those peo-
ple, said they were uncomfortable
promoting a figure as divisive as
Mr. Johnson, and particularly
with language that poked fun at
Brexit, an issue that polarized the
country and damaged relation-
ships with countries across the
continent.

“We have been speaking to
Boris Johnson’s team about a
number of opportunities, one of
which was an idea for a cameo role
in a TV advert,” Paddy Power’s
parent company, the U.S.-head-
quartered Flutter Entertainment,
said in a statement to The New
York Times.

The company confirmed that
Mr. Johnson’s role in its Euro 2024
campaign, set to air in the coming
weeks, had been scrapped but did
not say why.

“We remain hopeful of working
together in the near future,” it add-
ed.

A British tabloid newspaper,

The Sun on Sunday, broke the
news that Mr. Johnson would
front Paddy Power’s Euro 2024
campaign earlier this month.

A gambling firm known for its
publicity stunts, Paddy Power has
never been afraid to push bound-
aries with its ads, which often
draw significant attention, though
not all of it has been positive.

In 2010, a campaign featuring a
blind soccer player appearing to
kick a cat received hundreds of
complaints. (Paddy Power said

the ad “featured an action that
was so unlikely that it was absurd”
and that the cat was unharmed.)

Two years later, it paid a fine of
about $100,000 to UEFA, Euro-
pean soccer’s governing body, on
behalf of a Danish soccer player
who promoted the brand on his
underwear after scoring a goal at
the 2012 European championship.
The promotion broke rules
against players displaying adver-
tising on clothing other than soc-
cer uniforms.

In 2020 it issued an apology for
using “derogatory and offensive”
language after sharing a social
media video in which a soccer fan
made homophobic comments.

Including Mr. Johnson was ap-
parently a step too far for some
staff members at Paddy Power’s
offices in London.

The former Conservative lead-
er’s pairing with Paddy Power
contrasts with some of the views
his government espoused about
gambling. While he was prime
minister, the government called
for the English soccer federation
to cancel a multimillion-dollar
sponsorship deal with a promi-
nent betting company.

Paddy Power, an
Irish company,
scrapped an
advertisement
starring Boris
Johnson after
backlash from its
staff in Britain.

Sports Betting Company Drops Johnson From Ad
By TARIQ PANJA

Case 24-10443-TMH    Doc 518    Filed 06/13/24    Page 4 of 4


	12
	240525 Petersen AOP re Sale Notice v2



